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Recent Success Story 

     The Kensho Group placed a Sr. VP of 
Regulatory Affairs with a fast growing 
Neurostimulation company in Texas.  Our 
candidate, a VP of Regulatory Affairs and 
Chief Medical Officer at a mid-size neuro 

medical device company in California 

brought over 15 years of Regulatory 
experience along with an MD, JD, and MBA. 

Star Candidates 

     The Kensho Group is currently working 
with the following Top Performers who are 

open to advancing their career with the 
right opportunity.  They have proven track 
records in their fields and are ready to apply 
their expertise to grow your business. 

 Sr. Director, Clinical – S. Cal, Ablation 
Device 

 Sr. Director, R&D – CA or CO, Cardio 

Diagnostics 

 Field Clinical Engineer – Neuro 
experience 

 Director, Sales  – Mid West – Cardiac 
Valve 

 

 

MRI Network Insight into Global Hirin g 

Trends   -  January 2010 Issue 
[Each month, MRINetwork uses the combined expertise of over 1,100 offices in more 
than 35 countries to publish an update on hiring prior to the Bureau of Labor 
Statistics (BLS) numbers being released on the first Friday of the month.]   

άhǳǊ ŎƭƛŜƴǘǎ ŀǊŜ ǎŀȅƛƴƎ ǘƘŀǘ ǘƘŜȅ ǘƘƛƴƪ ǿŜΩǾŜ ǘǳǊƴŜŘ ǘƘŜ ŎƻǊƴŜǊ 
towards economic recoveryΦέ 

Minnesota ς Frozen, but Not Out of the Game  

If the medical device industry were the human body, the heart would be in 
Minnesota, where the first implantable pacemaker was created more than 
50 years ago. Having grown into a multi-ōƛƭƭƛƻƴ ŘƻƭƭŀǊ ƛƴŘǳǎǘǊȅΣ aƛƴƴŜǎƻǘŀΩǎ 
medical device research and manufacturing business ranks second only to 
/ŀƭƛŦƻǊƴƛŀ ƛƴ ǎƛȊŜΦ aƛƴƴŜǎƻǘŀΩǎ тΦп ǇŜǊŎŜƴǘ ǳƴŜƳǇƭƻȅƳŜƴǘ ǊŀǘŜΣ ǿŜƭƭ below 
the national average, is helped in large part by the continued strength of the 
healthcare sector. 
       "Minnesota prides itself on its healthcare and medical device industries 
and is host to organizations like Boston Scientific, Medtronic, St. Jude 
Medical, The Mayo Clinic, and the University of Minnesota, one of the 
ƴŀǘƛƻƴΩǎ ƭŜŀŘƛƴƎ ǊŜǎŜŀǊŎƘ ǳƴƛǾŜǊǎƛǘƛŜǎΣέ says Richard Fox of MRINetwork. 
ά²Ŝ ŀǊŜ ǎŜŜƛƴƎ ƳƻǊŜ ƛƴǾŜǎǘƳŜƴǘ ŘƻƭƭŀǊǎ ǇƻǳǊ ƛƴǘƻ ǘƘŜǎŜ ƛƴŘǳǎǘǊƛŜǎ ǿƘƛŎƘ 
ōƻŘŜǎ ǿŜƭƭ ŦƻǊ Ƨƻō ƎǊƻǿǘƘ ƛƴ нлмлΦέ 
       A state in part known for it vast windsweptτalbeit frozenτlandscape, 
ƛǘΩǎ ƴƻ ǿƻƴŘŜǊ ǘƘŀǘ ǿƛƴŘ ŜƴŜǊƎȅ ǘƻƻ ƛǎ ŎǊŜŀǘƛƴƎ ƧƻōǎΦ ¢ƘŜ ǎǘŀǘŜ Ǌŀƴƪǎ ǘƘƛǊŘ 
nationwide in wind energy production and is home to Xcel Energy, the 
ƴŀǘƛƻƴΩǎ ƭŀǊƎŜǎǘ ǇǳǊŎƘŀǎŜǊ ƻŦ ǿƛƴŘ ŜƴŜrgy. 
       State law requires that renewable energy sources like wind energy must 
ƎŜƴŜǊŀǘŜ ŀǘ ƭŜŀǎǘ нр ǇŜǊŎŜƴǘ ƻŦ aƛƴƴŜǎƻǘŀΩǎ ŜƭŜŎǘǊƛŎƛǘȅ ōȅ нлнрΦ ¢ƘŜ ǎǘŀǘŜ 
also ranks fourth nationwide in ethanol production capacity, producing 
more than 1.1 billion gallons annually. 
       άhǳǊ ŎƭƛŜƴǘǎ ŀǊŜ ǎŀȅƛƴƎ ǘƘŀǘ ǘƘŜȅ ǘƘƛƴƪ ǿŜΩǾŜ ǘǳǊƴŜŘ ǘƘŜ ŎƻǊƴŜǊ ǘƻǿŀǊŘǎ     
economic recovery but they want to make sure there is some staying power 
ōŜŦƻǊŜ ǎǘŀŦŦƛƴƎ ǳǇ ŀƎŀƛƴΣέ ŀŘŘǎ CƻȄΦ ά²ƘŜƴ ǘƘŜ ōƻƻƪǎ ŀǊŜ ǘŀƭƭƛŜŘΣ ƛŦ ǘƘŜ 
fourth quarter of 2009 was good and the first quarter of 2010 remains 
ǎǘǊƻƴƎΣ ǇŜƻǇƭŜ ǿƛƭƭ ōŜŎƻƳŜ ōŜƭƛŜǾŜǊǎ ŀƎŀƛƴ ŀƴŘ ƘƛǊƛƴƎ ǎƘƻǳƭŘ ǇƛŎƪ ǳǇΦέ 
       However, until the employment market improves, some Minnesotans 
are encouraging the return of a 26-year-old jobs creation program touted as 
the most innovative and successful jobs program in the U.S. over the last 50 
yearsΧ 

   click to read the rest of the update... 

http://www.thekenshogroup.com/docs/KenshoFirstFridayPreviewJan10.pdf


Current Searches Include: 

NeuroModulation Med Dev Co - MN 

 Biostatistican Clinical Analyst  

Ablation Medical Device Co  MN 

 Program Manager 

 Electrical Engineering Lead 

 Mechanical Engineering Lead 

 Software Engineer Lead 

Wireless Neurostimulation Co  TX 

 ASIC/RF Engineer (contract) 

Glaucoma Med Device Co  So. Cal 

 VP, Clinical Affairs 

 Director, Clinical Operations 

 

 

Link to Our Expertise  

The Kensho Search Advantage 
The Right Partner Makes All The Difference 

Resources for Clients 
Recruiting services to help you succeed 

The Kensho Group Search Approach 
Insight, Expertise, and a Comprehensive Process 

Help for Candidates 
Resources to upgrade their career 

Helpful Links & Downloads 
Articles, Hiring Tips, and Industry Links 

About The Kensho Group  

The Kensho Group is a high-integrity executive 
search company, specializing in providing 
management and executive recruiting services 
for Medical Devices companies throughout the 
US as well as globally.  

We focus on Cardiovascular, Neurological, and 
Ophthalmic companies needing executives, 
managers, and specialized talent with technical 
knowledge in areas such as Clinical and 
Regulatory Affairs, Research & Development, 
and Sales. Our clients include small to mid-size 
firms as well as Fortune 500 companies.  

We are dedicated to continuous improvement, 
a strong relationship-driven approach to 

 

Driven to Distraction  
ï from The Economist 

How should firms motivate people? Mr Pink argues that the answer is 
to give them more control over their own lives... 

 Two and a half cheers for sticks and carrots 
       THIS is bonus season in the financial world. That means, of course, that it 
is bonus-bashing season everywhere else. The righteously outraged have no 
shortage of arguments on their side, from the mind-boggling size of the 
bonuses to the fact that the banks were recently rescued with public money. 
But if they want to mix a bit of theory with their spleen they now have a 
book to help them: Daniel Pink's "Drive: The Surprising Truth About What 
Motivates Us". It seems that bankers are not just slaves to greed. They are 
also slaves to a discredited management theory: the idea that the best way 
to motivate people is to use performance-related rewards... 

       Mr Pink argues that the rich world is in the middle of a management 
revolution, from "motivation 2.0" to "motivation 3.0" (1.0 in this schema 
was prehistoric times, when people were motivated mainly by the fear of 
being eaten by wild animals). In the age of routine production it made sense 
for organisations to rely on sticks and carrots or "extrinsic motivators", as he 
calls them. But today, with routine jobs being outsourced or automated, it 
makes more sense to rely on "intrinsic rewards", or the pleasure we gain 
from doing a job well. Look at the success of collaborative marvels such as 
Wikipedia, Firefox or Linux, which were created by volunteers. Or look at the 
rise of social entrepreneurs or the movement to promote "low-profit" 
limited-liability firms. 

       Mr Pink argues that carrots and sticks are not only outdated, but can 
also be counterproductive-motivation killers and creativity dampeners. 
Paying people to give blood actually reduces the number who are willing to 
do so. Providing managers with financial rewards can encourage them to 
game the system or, even worse, to engage in reckless behaviour. 

       So how should firms motivate people? Mr Pink argues that the answer is 
to give them more control over their own lives and thus allow them to draw 
on their deep inner wells of diligence and drive. Software companies such as 
Atlassian and-of course-Google are giving workers time to pursue their own 
projects. Even low-tech firms such as Whole Foods and Best Buy are giving 
people more control over how and with whom they workΧ 

       A study of an American glass-installation company, for example, found 
that shifting from salaries to individual incentives increased productivity by 
44%...  Linking pay to performance does not just increase motivation. It also 
helps to recruit and retain the most talented. The world's brightest students 
are overwhelmingly attracted to organisations that make extensive use of 
performance-related rewards such as partnerships and share optionsΧ 

Self-determined to do better 
       What about Mr Pink's other worries, about creativity and "self-
determination"? It is certainly true that creative people value the intrinsic 
things in life. But an enthusiasm for intrinsic rewardsΧ 

ŎƭƛŎƪ ǘƻ ǊŜŀŘ ƳƻǊŜ Χ 

http://www.pointandpost.com/jobs/search.asp?dn=www.thekenshogroup.com
http://www.thekenshogroup.com/docs/TheKenshoSearchAdvantage.pdf
http://www.thekenshogroup.com/client/index.htm
http://www.thekenshogroup.com/client/process.htm
http://www.thekenshogroup.com/candidate/index.htm
http://www.thekenshogroup.com/about/download.htm
http://www.thekenshogroup.com/docs/DriventoDistraction.pdf


recruiting, and best-in-class practices that will 
provide exceptional value-added services to 
each and every client and candidate. 

 

Kensho:   1. path to enlightenment  
                   2. wisdom -insight for long term  
                        transformation  

 
Contact Us 

http://www.theKenshoGroup.com 

Jay.Kshatri@theKenshoGroup.com 

 

The Kensho Group 
5100 Tilghman Street 
Suite 300 
Allentown, PA  18104 
(610) 395-6923 

How To Gain Respect and Support for 

Yourself and Your Business 
ï by Kunbi Korostensky 

άIŜ ǘƘŀǘ ǊŜǎǇŜŎǘǎ ƘƛƳǎŜƭŦ ƛǎ ǎŀŦŜ ŦǊƻƳ ƻǘƘŜǊǎΤ he wears a coat of mail 
ǘƘŀǘ ƴƻƴŜ Ŏŀƴ ǇƛŜǊŎŜΦέ ς Henry Wadsworth Longfellow 

To gain respect from others, you have to respect yourself first. People will 
give you their undying respect as long as they recognize that you portray 
these 3 key attributes: trustworthiness, integrity and mindfulness. Because 
having these qualities demonstrates your level of consciousness and 
maturity. 
       When people respect you, it is easier to get their support. Getting 
people to give you continuous support also requires you to apply yourself. 
Here are 7 ways to help you make an impact on people whom you want 
respect and support from: 

1. Be exuberant and passionate about what you do and your life. 

People love those who exude vibrancy and passion about their life, 
particularly about what they do. Think of this: how stimulating do you find 
people who are forever talking about their "big ideas" and what they want 
to do and yet, never starting anything? Now that's a damper!  

2. Be unique and individualistic in your views and opinions. 
Are you unique and stand out with your own style and personality? If you 
are afraid to voice your opinion, and would rather fit in, I can assure you 
that it will be difficult to command respect from others. And, without 
respect, no support. This doesn't mean that you have to constantly come 
up with new innovations. It simply implies that you don't suck up to 
people, just because you want validation. The best validation is to be true 
to yourself. 

3. Be a great listener. All great listeners are magnetic and charismatic. 
There is no charm that equals that of a good listener... 

4. Be a life long student. Let people know that you're willing to learn 
from them and be genuine about it. 
Learning is growing, and growing is learning. You cannot learn all by 
yourselŦΧ 

рΧ 
 

   

click to read more ... 
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